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Welcome to the 6th edition of The Billington 
Way’s annual report. In this report you 
will see how we have continued to drive 
our projects through the 3 pillars of 
Community, People and Environment. The 
Covid-19 pandemic that was declared in 
March 2020 has understandably caused 
severe disruption to the industry and had 
an impact on our corporate responsibility 
journey, but we are delighted with the 
progress despite these significant 
challenges.

The Billington Group’s key strengths are 
underpinned by a family heritage and driven by 
strong values which are at the heart of our 
business. How we go about our business is 
paramount to the Group and this year’s report 
demonstrates our ethos of being a well-run, 
profitable organisation that continues to drive 
towards sustainable practices.

In the report you will see we have captured all 
of the efforts by the teams across our businesses 
to achieve our corporate responsibility goals as 
one. We have also highlighted our long-term 
ambitions and how we hope to achieve these 
over the forthcoming years.

The Billington Way would not be possible 
without the appreciated ongoing support of our 
employees, shareholders, customers, and 
suppliers. We will continue to closely review all 
aspects of our business operations, facilities, 
and activities to meet our corporate responsibility 
commitments. 

Lindsey Broadbent, Group People Director

If you would like any further information on The 
Billington Way or would like to get involved, 
please contact me at
lindsey.broadbent@ebsgroup.co.uk
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THE BILLINGTON WAY

 OUR VALUES

Our core values describe both our identity 
and how we succeed as a business. These 
values shape our culture and are the 
driving force behind how The Billington 
Way operates. We want our people to be 
proud of being part of The Billington family 
and this family business mentality extends 
to our business culture and how we operate 

in our wider communities.  

The Billington Group’s core values; 

PEOPLE 
“We’re proud to be a part of the Billington 

family” 

AMBITIOUS 
“We think big and take action, finding 

solutions rather than problems” 

CREATIVE 
“We innovate and collaborate with our 

colleagues, clients and communities” 

ENERGETIC 
“Getting things done. We do it, we live it, we 

deliver it”

 OUR PRINCIPLES

Attract, develop and maintain a highly 

motivated and diverse workforce

• Engagement & Recognition

• Health & Safety

• Diversity & Wellbeing

• Connecting as Teams

Making a positive impact and building 

trust in our communities

•  Charitable Support

• Work Opportunities

•  Modern Slavery

•  Local Involvement

Passionate about delivering a sustainable 

environment

•  Energy & Carbon

• Waste

•  Sustainable Materials
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GOVERNANCE AND MANAGEMENT  

Our Corporate Responsibility governance 

structure underpins the delivery of our 

business strategy. 

Responsibility for corporate responsibility starts 

with the Chief Executive Officer and Group 

Executive Team. The site Managing Directors 

then take accountability for driving each of the 

pillars within each of our subsidiaries.  

Each subsidiary has a CR committee who are 

responsible for developing and implementing 

the CR site plans. As you read the report you 

will see the amount of involvement from many 

employees across our businesses and the 

impact this is having. 

The Group has a range of stakeholders that 

include our shareholders, customers, suppliers, 

and communities. We engage with these 

stakeholders to obtain their views and 

understand their needs and expectations. Their 

support is integral to our success and the 

ongoing sustainability of our business.

£361m
in sales

5
Major Trading

Business

1500+
Employees

12
UK Sites

OUR COMPANY IN 2020
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Group Leads
Lindsey Broadbent Phil Lovell

Group Pillar Champions
People Environment Community

Paula Sabri Peter Dean Mark Traynor

• CSR commitee (Quarterly Review)
 • Group Leads, Mark Whiteley (Family Rep), Pillar Champions and Senior Business Leads
 • High Level progress, review metrics and projects, assign resource
• Group Pillar Champions
 • Lean and champion pillar projects
 • Support work at each site and best practice sharing
• Senior Business Leads
 • Provide Business leadership and focus
 • Work with pillar champions on key objectives
• Pillar Frameworks

People Ambitious Creative EnergeticOur Values
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1. Our People
Attract, develop and

maintain a highly
motivated and diverse 

workforce

Engagement
& Recognition

Health & Safety

Diversity & Wellbeing

Connecting as a team

2. Environment
Passionate about 

delivering a 
sustainable 
environment

Energy & Carbon

Waste

Sustainable
Materials

3. Community
Making a poistive

impact and building
trust in our

communities

Charitable Support

Work Opportunities

Modern Slavery

Local Involvement
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SPECIAL FEATURE 

2020 was a particularly worrying time for 
everyone, and as a Group, we wanted to 
reassure our employees that we were 
there to support in times of such 

uncertainty. 

In March 2020, we set up the Employee Hardship 

Fund to deal with the impact of the COVID19 

outbreak. The fund was set up to specifically 

support employees who found themselves in 

financial difficulty as a direct result of the 

situation, helping them and their families 

maintain a sense of security. 

We were delighted that people across the Group 

felt reassured by this scheme and the support 

it provided. In total we awarded 68 grants 

totalling £45,000 and one of the employees 

kindly shared their experience of utilising the 

scheme. 

How did you hear about the scheme? 

I heard a few people talking about it and thought 

I’d find out more, so I got the contact details 

from my supervisor and emailed to get an 

application form. 

What made you think the Hardship Scheme 

could help you? 

My wife was out of work because of Covid-19, 

so we discussed this and thought we might be 

able to get some help to make things that bit 

easier. 

How did you find the process? 

It was unbelievably quick, which was fantastic 

and made a massive difference to our peace of 

mind. 

How did you find having to talk about your 

financial issues? 

This wasn’t difficult, as I could tell on the phone 

that you actually cared about what you were 

doing, and you were really trying to help; that 

made it a lot easier. 

How have the funds helped you? 

We’ve had to be very careful and have only 

used little bits at a time on emergencies. It’s 

not for buying things you don’t need, but it has 

been invaluable to have that option during the 

last few weeks. 

Has anyone you know used the scheme? 

Yes, I know a few people who were struggling, 

and they also got help and were made up. The 

people I spoke with had the same good 

experience as me. 

EMPLOYEE HARDSHIP FUND
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The 2019-2020 financial year saw a 

tremendous £97,436 donated to our 

chosen partner charity Buttle UK! Through 

our communal charitable efforts across 

our Group of businesses we also 

contributed towards 70 Chances for 

Children Grants with Buttle UK. During the 

Covid-19 pandemic, our Chances for 

Children grants will continue to focus on 

the social and emotional wellbeing of 

children and young people and their 

capacity to engage in education and 

learning.

Our Billington Foundation Charity Ball held at 

Liverpool’s Anglican Cathedral significantly 

added to our donations with £50,716. These 

funds resulted in a beneficial impact to children 

across the UK with the grants reaching those in 

need in February 2020. 

With our fundraising efforts across our Group, 

we managed to help children and young people 

across the UK with vital funds and essential 

items that aid with education, safe living and 

fun pastimes. Our efforts also benefit those in 

need who are local to our sites adding a real 

feel good factor to each and every Billington 

Group employee’s generous donations. 

Our Group team based in Liverpool raised 

£7527 and helped Merseyside resident 

Annabelle whose story can be seen on page 10. 

Billington Foundation Charity Ball 
- Impact of your fundraising

With the support of the Ball, we’ve funded 40 
Chances for Children grants. This includes 27 
estranged young people from all across the 
UK.

SPECIAL FEATURE 

Local Authority No. Cases No. Children/
Young People Value

Knowsley 4 10 £7,454

Liverpool 4 7 £6,882

Bolton 1 6 £3,095

Lancashire 2 5 £2,675

Halton 2 3 £2,414

Nottinghamshire 2 3 £2,076

Merthyr Tydfil 2 2 £1,905

Glasgow City 2 2 £1,774

Trafford 1 2 £1,621

Leeds 1 2 £1,595

Sheffield 1 2 £1,435

Suffolk 1 1 £1,410

York 1 1 £1,375

Cornwall 1 1 £1,360

Torfaen 1 1 £1,220

Peterborough 1 1 £1,124

Lewisham 1 1 £1,108

Powys 1 1 £1,074

Luton 1 1 £1,025

Manchester 1 1 £960

Islington 1 1 £950

Lincolnshire 1 1 £853

Sunderland 1 1 £850

Brent 1 1 £848

Essex 1 1 £808

Nottingham City 1 1 £805

Tameside 1 2 £780

Hertfordshire 1 1 £740
Dundee 1 1 £500
TOTAL 40 63 £50,716

Items Awarded Value
IT Equipment £11,818
Sport, Art, Music and Leisure Activities £6,001
Home Appliances £4,983
Bed a/o Bedding £4,210
Clothing £3,630
Home Furnishing £3,255
Carpet / Flooring £2,929
Storage Furniture £2,719
Travel Costs £2,634
Children’s Clothing £2,040
Activities for the Family £1.284
Tuition £1,211
Educational Toys and Books £1,125
Course Material £780
School Uniform and Equipment £630
Accommodation Deposit £500
Therapy £440
Work Material and Equipment £277
Home Decoration £150
Safety and Special Equipment £100
TOTAL £50,716

THE BILLINGTON FOUNDATION AND BUTTLE UK
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Annabelle, aged 16, lost her mother last 
year. Initially she was placed with her 
father, however, her father separated 
from the family years ago and Annabelle 
found it difficult to stay with him. She 
found herself sofa-surfing with friends and 
occasionally staying with her grandmother.

Annabelle was referred to the local youth 
support centre by her school who noticed 
she was struggling. They are now working 
to support her in improving her skills in 
English and Maths before she pursues her 
goals of training to be a hairdresser or a 
makeup artist.

You are helping Annabelle find stability 
after the loss of her mother. Our Chances 
for Children grant is providing the essential 
things that Annabelle needs for her 
education. You have funded a laptop so 
that she can complete her homework and 
studies. You have also provided new 
clothing. Annabelle had worn holes 
through her shoes, but had no money to 
replace them. She is now more confident 
and comfortable when seeing friends and 
attending school. You have also funded 
clothing for the gym and gym membership. 
Annabelle found that being active helped 
her deal with her grief and provided an 
easy way she can be both healthy and 
social.

Buttle’s Chances for Children Grants provide 
flexible funding of up to £2000 to support a 
child or young person in crisis and give them a 
real chance for change by supporting: Items 
and activities we expect all children to have:

Items and activities we expect all children 
to have:
• Cookers, fridges, washing machines, 

children’s bed, uniforms, clothing, school 
supplies,

Extra resources to help overcome crisis & 
unlock potential
• Therapy and activities: to help children and 

young people deal with trauma, loss and 
health challenges – play therapy, special 
equipment, holiday retreats and family days 
out.

• Educational support: to success in specific 
educational goals – additional tuition, special 
tools, transportation, and training 
opportunities.

Chances for Children grants aim to improve the 
wellbeing of children and young people in 
poverty and crisis and increase capacity to 
engage in education. They do this by paying for 
items that promote a positive home environment 
– both in terms of the physical home environment 
and family relationships within the home – and 
engagement in social and educational activities 
outside the home. All grants are individually 
tailored to the needs of each family or young 
person, meaning there is great flexibility and 
variation in what can be funded through each 
Chances for Children grant. 

SPECIAL FEATURE 
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EPC are proud to produce, distribute and 

market the Newman’s Own ® Brand in the 

UK, under licence. As well as making good 

food taste great, the Newman’s Own ® brand 

is unique in the category with Newman’s 

Own Inc. committed to giving all profits and 

royalties it received to charity. 

The Newman’s Own® brand was established in 

1983 by the late Hollywood Actor Paul Newman 

and it all started with Italian Dressing, which 

we still manufacture and sell in the UK today. 

To date over $550m has been donated to 

thousands of charities around the world.

Through royalties from the sales of Newman’s 

Own ®, two UK charities have been awarded 

grants in the last year totalling $50,000 

(£36,000). The Footsteps Foundation were 

awarded a grant of $10,000 (£7,000) and Over 

The Wall were awarded a grant of $40,000 

(£29,000).

Over The Wall help children, young people and 

their families in the UK reach beyond the 

boundaries of serious illness to discover a world 

of mischief, magic and new possibilities.

In addition to the grant, we are working to 

increase awareness of Over The Wall through 

our Newman’s Own ® social media platforms. 

In 2021 this will extend to our bottles as well, 

with our labels highlighting our partnership with 

Over the Wall and providing our consumers 

with the opportunity to find out more about this 

fantastic charity.

founded by paul newman

SPECIAL FEATURE 

NEWMAN’S OWN CASE STUDY
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Over the past 12 months, we have been 
working towards identifying long term 
partners to support our Billington Way 
ambitions.

These partners will help us go beyond our legal 
obligations of annual carbon and energy saving 
reporting and support the group in “doing the 
right thing” to ensure we do our part in the 
fight against climate change.  

One of the initial success of the past 12 months, 
was signing a new flexible green energy deal 
with our energy procurement partners NUS 
Consulting and Haven Power.  

This new flex deal, not only gives us more 
options and flexibility in the procurement of the 
gas and electricity purchased for the business, 
but also means 100% of our electricity 
consumed will be put back into the national grid 
from a renewable source.  

Effectively, this means our carbon generated 
from electricity will be mitigated. 

Currently, the Billington Group purchases 

41,325,828 of electricity every year, which 
contributes over 54% of the total carbon 
generated from energy we purchase as a 
business, costing £4.6 million per year.  

Our energy usage generates over 17,000 tons 
of carbon dioxide to the atmosphere every year 
and as a business we have mitigated over 9,300 
tons of this.  

LOOKING FORWARD TO 2021
• Over the next 12 months, the plan for the 

environmental pillar, is to select a partner to 
support our business in achieving our carbon 
neutral target.

• Collating and publish our current carbon 
generation from scope 1, 2 and 3 emissions 
and define the groups remit for the carbon 
generation by its supply chains.

• Review current energy monitoring systems 
within the sites and raise awareness of carbon 
emissions and start to influence behavioral 
changes across the business.

• Explore options for carbon offsetting and 
generating our own electricity through 
investment in renewable energy generation.

SPECIAL FEATURE 

ENERGY PLAN
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The Billington Group has a clear vision of 
supporting all of our businesses, suppliers, 
and customers to reuse and recycle all 
packaging to help eliminate all non-
recycled and single use plastic. We are 
fully committed to reducing our carbon 
footprint and have recognised the 
detrimental impact on the environment 
which non-recycled and single use plastic 
has and is a key consideration in our 
business decision making and corporate 
strategy.

Plastic packaging plays an important role in 
safely delivering food to consumers and 
reducing food waste, so we have carefully 
considered the alternatives we have 
implemented. The safety and quality of our 
products is always our main priority and at the 
focal point of our operations.

OUR VISION:
• 100% of plastic packaging to be reusable, 

recyclable, or compostable by 2025. 
• We will eliminate all single use packaging by 

2023. 
• 70% of plastic packaging effectively recycled 

or composted by 2025. 
• 100% of our plastic packaging contains 30% 

recycled plastic within it by 2025. 

What have we done so far? 
• We have moved away from hard to recycle 

black plastic to support improved kerbside 
recycling rates.

• We have removed PVC from our business, 
which is both hard to recycle and harmful if 
not disposed of properly.

• Across the Group the stretch wrap has been 

reviewed with c.40 tonnes of plastic removed.
• 10 tonnes of cosmetic “Neck Sleeves” 

removed from our bottled products.
• At EPC all PET bottles include 51% recycled 

content and we will also implement this at 
BFS. 

GOING FORWARD: 
• The group will be auditing all of its plastics to 

identify non-recyclable plastics and plastics 
that do not contain 30% recycled content.

• These will be cross referenced against our 
customers’ needs to ensure that our actions 
are supporting their aims as well.

• For the non-recyclable products manufactured 
in 2021 we aim to offer a recyclable alternative 
in most areas including tubes, doy packs, 
pouches, and sachets.

• For plastics that contain less than 30% 
recycled content, where possible, we will look 
to switch where there is a financial and 
sustainably suitable solution. 

• Full review of the supply chains of high plastic 
use items to see where we can potentially 
reduce our consumption and/or close the 
loop. Initial focus on buckets which we use in 
high quantity across our businesses.

• We will look to remove unnecessary plastic 
items such as drinking cups from all of our 
sites.

SPECIAL FEATURE 

PLASTIC PACKAGING



CORPORATE RESPONSIBILITY PLAN - CBAL

14

CBAL drive The Billington Way agenda 

through their site CR Strategy and this 

section of the report gives an overview of 

their plan, what’s happened so far and key 

focus for the next year. 

PROGRESS IN 2020 

ENVIRONMENT

• Lighting policy issued with the objective of 

converting all facilities to low energy lighting. 

Energy efficient lighting surveys completed 

for Stone, Lancaster, and Carlisle sites.

• The LGV fleet telematics system has developed 

further and is now fully operational for most 

vehicles. This now produces a weekly report 

for each vehicle to identify vehicle and driver 

performance, allowing targeted intervention 

to improve fuel efficiency.

• Carr’s Billington have taken the decision to 

only buy soya meal and palm oil covered by 

sustainability certificates. Buying certificates 

helps to fund soya farmers in South America 

and palm growers in Indonesia and Malaysia 

to meet the aims of the schemes, which are 

to ensure zero deforestation, continuous 

improvement in agricultural practice and 

safeguards on workers’ rights.

• The 3 main sites retained accreditation under 

the ISO 14001 Environmental Management 

standard, with two additional people trained 

to complete audits against the standard.

• Plan issued for energy efficiency improvements 

recommended in the 2019 ESOS 2 audit 

report, with several actions completed in 

2020. 

PEOPLE

• Nominated employees have completed Mental 

Health First Aid training which has enabled 

them to broaden their knowledge, understand 

the important factors affecting mental ill 

health and provide appropriate support to 

colleagues going forward.

• Introduction of apprenticeship opportunities 

and developed our approaches to trainee 

level roles. 

• Supported our employees through the 

COVID-19 pandemic with frequent employee 

communications, regular review of 

government guidance and supply of 

appropriate PPE to maintain safe working 

practices.

COMMUNITY

• Supported the local football club, Carnforth 

Rangers FC, with their sponsorship activities 

during 2020.  
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CORPORATE RESPONSIBILITY PLAN - CBAL

• CBAL Operations made a significant 

contribution to the Caton Road Flood Defence 

Scheme in Lancaster which was designed to 

improve flood defences and protect our site and 

other businesses and homes in the area from 

the risk of flooding.

 

LOOKING FORWARD

ENVIRONMENT

• Develop bagged feed packaging with a view 

to reducing the downstream quantity of non-

recyclable waste. This will require collaboration 

with CBAL Sales to determine optimal 

packaging solution.

• Collaboration with Carr’s Billington Sales 

Sustainability & Ethics group to improve Sales 

team’s environmental awareness regarding 

planning orders and address the significant 

impacts of order size and lead time on 

manufacturing and delivery efficacy.  Also 

develop mutual environmental targets for the 

Sales and Operations businesses.

• Opportunity following the COVID pandemic 

to review business activities to reduce energy 

and other resource consumption associated 

with travel and working on sites.  

• Carry out analysis of waste streams at each 

site with the aim of identifying reasons for 

differences between sites in waste / tonne 

feed and identifying possibilities for waste 

reduction and recycling.

• Develop, along with other Group subsidiaries, 

a strategy for energy monitoring for the 

production sites. This will help identify energy 

consumption specific to equipment and 

processes to enable focus on key targets for 

improving energy efficiency.

PEOPLE

• Facilitate opportunities to improve the 

employee voice in order to gain insight into 

what drives engagement across the company. 

• To design and deliver a programme to line 

managers which equips them with the skills 

to effectively manage their teams. 

• Continue to promote the importance of 

maintaining a healthy workforce and with the 

appropriate support and communication 

deliver a successful wellbeing programme. 

COMMUNITY

• Continue to support the work of The Billington 

Foundation and Buttle UK and raise awareness 

of the work they do through fundraising 

events.
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CORPORATE RESPONSIBILITY PLAN - BFS

Billington Foodservice (BFS) drive The 

Billington Way agenda through their site CR 

Strategy and this section of the report gives 

an overview of their plan, what’s happened 

so far and key focus for the next year.

PROGRESS IN 2020

ENVIRONMENT

• Reduced our plastic consumption by 5 tonnes 

per annum. A 6 sachet introduction vs singles 

sachets was implemented for a key customer, 

saving a projected 5-6 tonnes of material 

each year.

• Following a Covid assessment of our individual 

sachet format resulted in too many operators 

working in close proximity. The corrective 

action is the new 6 pack perforated sachet.

• Longer production runs at our factory in 

Newport were introduced to improve efficiency 

thereby reducing line set up ad waste.

• Key customer change from plastic bottles to 

cryovac bags producing less packaging 

material.

PEOPLE

• A Mental Health awareness day was held at 

our factories, to support colleagues during 

the pandemic.

• Working from home was introduced for 

employees to help reduce the risk of 

transmission of COVID. Regular check-ins 

with the wider team and management for 

employees working from home and reminded 

them of the support available with regards to 

their mental health.

• Promoted the employee assistance phone line, 

this was communicated through emails and 

posters.

• Employee of the Month award continued 

throughout the year, which has received 

positive feedback from all members of the 

team.

• Held a free Christmas raffle for all 

employees.

• All employees were given a supermarket 

shopping voucher as a Christmas gift, 

thanking them for their commitment and 

hard work throughout the year.
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COMMUNITY

• Local sourcing for key ingredient (soy sauce) 

rather than using a product which is 

manufactured in China via a wholesaler. This 

reduced the carbon footprint/delivery miles 

and also benefits the local economy.  This 

initiative also produced a sizable cost saving 

for the business.

• Recycling of cardboard & shrink-wrap on site 

(Bailing).

• Production waste segregation started on site 

this year to improve recycling opportunities 

thereby reducing waste going to landfill.

• BFS supported two charities during 2020 

“Pandemic with Food” for a food bank which 

was initiated by an employee and secondly a 

“hospitality feeding the homeless” event was 

held.

• 9 pallets of desserts and pies were donated to 

Fareshare in May last year. 622 cases of 

savoury and 314 cases of puddings.

LOOKING FORWARD

ENVIRONMENT

• We will investigate the use of form fill pots and 

lids to improve recyclability compared to the 

current pot and foil lid.

• Looking at UK suppliers for Papa John pots 

which would reduce delivery miles, this is 

currently manufactured in Chicago USA over 

34 million pots to be completed by 2021.

PEOPLE

• We will be carrying out site surveys to 

understand how people feel about a range of 

topics to help us focus our efforts in the right 

places.

• Our ambition remains to be a business that 

attracts and retains the very best people so 

we will be reviewing our recruitment practices 

and making sure our selections fit with our 

values.

• Covid-19 has had a huge impact on all our 

lives so we will be ensuring we focus on 

everyone’s wellbeing during 2021 with 

initiatives designed to help us both individually 

and as a team.

COMMUNITY

• To continue to raise awareness of The Billington 

Foundation and Buttle UK.

• Colleagues from the Kitchen and Bakery will 

commit to raising a minimum of £ 1,500 For 

The Billington Foundation and Buttle UK. 

• The Charity Champion will organise two large 

fundraising events; one at the Bakery and 

one at the Kitchen.

• Ensure we are active in our local communities 

by supporting local causes and committing 

resources in areas that need it the most.
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EPC drive The Billington Way agenda through 

their site CR Strategy and this section of the 

report gives an overview of their plan, what’s 

happened so far and key focus for the next 

year.

PROGRESS IN 2020

ENVIRONMENT

• EPC have reduced the weight of the stretch 

wrap used on pallets, taking 32 tonnes of 

plastic out of circulation.

• We have removed all hard to recycle and 

potentially harmful PVC from neck sleeves.

• Where possible EPC have removed neck 

sleeves entirely eliminating 10m individual 

pieces of plastic annually.

• We have removed all Black Plastic from retail 

products as they are hard to recycle.

• We have improved the segregation of clear 

and blue plastic recycling schemes allowing 

them to be more easily recycled.

• Installed flow meters and regulators onto our 

machines reducing the water going down the 

drain by 2.5m litres – one Olympic Swimming 

pool.

PEOPLE

• EPC organized influenza vaccines for all 

employees with a practice nurse coming on 

site to administer.

• Organised a free Street Food event for all 

employees at our Newbury site.

• Implemented a training plan for all line 

managers as the business adapted to Covid.

• Training programme has been undertaken for 

all employees on Health and Safety with the 

whole site on CIEH Level 2 H&S certification.

• Additional conveyors have been purchased 

for offline pack team to enable social 

distancing whilst working in the factories.

 

      

• Introduced a cycle to work scheme to promote 

health and environment for all employees. 

• A free Christmas lunch for all employees at 

Newbury served by Directors of EPC.

18
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CORPORATE RESPONSIBILITY PLAN - TSC

COMMUNITY

• Supported Buttle 

UK, with a 

Christmas jumper 

day and raffle 

raising nearly 

£2000. 

•  Supported local 

charities including 

raffle prizes and 

sponsoring a local 

children’s football 

team. 

• Donated 4000 items of PPE to West Berkshire 

MENCAP to assist with the COVID pandemic.

• Donated 4 tonnes of our Chutney to a 

homeless charity. 

• Chester site raised over £ 2,000 for local 

charities.  

• 4.8 tonnes of food were donated to “Feed the 

Hungry” charity. 

LOOKING FORWARD

ENVIRONMENT

• EPC would like to be able to offer recyclable 

pouches and sachets in 2021.

• To review our use and recycling options of 

buckets as that is our biggest plastic usage.

• Trial and potentially adopt recyclable tubes as 

they are currently not recyclable.

• Commence workstream to achieve UN12.3 

goal of reducing food waste by 50% by 2030.

• A gas reduction programme has been planned 

to start in 2021 looking at ways to reduce the 

gas usage across both sites.

PEOPLE

• Implement a programme to develop language, 

numeracy, and literacy skills to all employees.

• Train Mental Health First Aiders to help 

support our people’s mental wellbeing.

• Launching Brand “Health and Safety” for all 

employees to raise the profile of H&S to 

improve site safety.

• Continue training and development of all Line 

Managers.

COMMUNITY

• To continue to volunteer time to Berkshire, 

Buckinghamshire & Oxfordshire Wild Trust. 

This charity manages Greenham Common, a 

neighbour to EPC Newbury.

• Giving employees the opportunity to volunteer 

for schemes beneficial to the local community. 

CORPORATE RESPONSIBILITY PLAN - EPC
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CORPORATE RESPONSIBILITY PLAN - TSC

TSC drive The Billington Way agenda through 

their site CR Strategy and this section of the 

report gives an overview of their plan, what’s 

happened so far and key focus for the next 

year.

PROGRESS IN 2020

ENVIRONMENT

• New environment focus has been introduced 

at Health & Safety Committee meetings 

exploring ways to improve our business.

• Since the launch of the Paper Cut Printing 

solution, we 

have moved 

from using 27 

printers to 18, 

saving wattage 

and also waste, 

all toners we 

are supplied 

are from HP 

are recycled and we also receive toners that 

have been recycled.

• A Lifesize video conferencing system has 

been introduced to reduce travel between our 

sites.

PEOPLE

• We have expanded our team of Mental Health 

First Aiders, trained by MHFA England and 

representatives can be found across all areas 

of the business. 

• We have reenergised the Employee 

Partnership Forum and have elected new 

members to the committee who are 

empowered to plan and build social and 

charity events. 

• Nomination of Employee of the Month is a 

continuation of our Value Awards programme 

which is a peer to peer recognition scheme in 

line with our Company Values.

• All of our employees were offered our 

employee Flu Vaccinations in December 2020. 

• We created a Christmas Advent calendar 

where a prize was given each day in the run 

up to Christmas, ranging from delicious 

cookies to wide screen TVs! 

• Where possible we have allowed employees 

the flexibility of home working to help manage 

home commitments through the pandemic 

and to ensure their safety.

COMMUNITY

• We partnered with local schools to hold career 

fairs and work placement opportunities for 

our local community and we very much look 

forward to continuing this in 2021.  

• Continued to support our nominated charity 

Buttle UK, with our Christmas Jumper Day.



LOOKING FORWARD 

ENVIRONMENT

• We will continue to work with Company Shop 

to reduce FGW and will aim to make further 

reductions by at least 5%. 

• We will continue to review manufacturing 

process to ensure there is little waste in the 

making of our products.

PEOPLE

• We will investigate apprenticeship training in 

to Lean Manufacturing. 

• We will develop a Management Development 

programme to enhance skills of line managers 

on topics that really add value and make a 

difference in day to day operations.

• Pay proposal looking at enhancing our hourly 

rates of pay to ensure we remain competitive 

in the marketplace but more importantly our 

people receive the right level of pay for the 

work they do. 

COMMUNITY

• Maximise participation from all areas of TSC 

in charity events by introducing a wider range 

of activities that appeal to everyone. 

• To continue to build our partnerships with 

primary, junior, and secondary schools and 

colleges by funding breakfast clubs, 

supporting reading sessions, after school 

clubs, careers fair and open days.  Allowing 

students to attend site and talk to our 

employees about career paths so they can 

make well informed decisions on what 

qualifications can help them progress in their 

future. 

• We will review our internal systems, 

management capability and information 

services to improve the way we communicate 

and engage with the community to ensure 

that every encounter with TSC is a positive 

experience and create a ‘Great Place to Work’.

GLORIOUS! HELPING THOSE IN NEED 
WITH SOUP DONATIONS!   

The festive period saw heart-warming donations 

of cases of Glorious! Soup head to Emmaus 

Mossley homelessness charity.  Emmaus 

Mossley is a charity that offers a home, work, 

and personal support to people who have 

experienced social exclusion and homelessness. 

We are so proud that our products have made 

a positive impact to those in need in extremely 

difficult times where extra support is needed 

more than ever. The donations were also 

distributed with help from Haircuts4Homeless, 

a UK-wide initiative which provides homeless 

people with free haircuts to help them look and 

feel better.

CORPORATE RESPONSIBILITY PLAN - TSC
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EBS and Criddle drive The Billington Way 

agenda through their site CR Strategy and 

this section of the report gives an overview 

of their plan, what’s happened so far and 

key focus for the next year.

PROGRESS IN 2020

ENVIRONMENT

• As a Group, we purchase 37,555,115 kWh 

(£4.6m) of electricity every year. This 

generates 8,987 tonnes of CO2 (55% of total 

carbon generated from energy consumption 

that is purchase by the group). 

 As part of a review of how our energy is 

brought, we signed a green energy flex 

contract, beginning in October 2020. 

 This means 100% of our electricity procured 

will be from renewable sources and mitigates 

all of the CO2 generated from this energy 

stream. 

PEOPLE

• ‘Be the Best You: Money Matters’ was 

launched in early 2020. This benefit provides 

our employees with access to a financial 

education website, Neyber, which they can 

use to obtain advice on guidance on financial 

matters such as budgeting, saving, and 

purchasing key items such as a new home or 

car. 

• Our Finance Learning and Education 

Experience (FLEX) programme was launched. 

This programme aims to bring the finance 

teams together across the Group to build 

knowledge and share experiences. 

• During the COVID-19 pandemic all colleagues 

in EBS & Criddle have been advised to work 

from home where possible with this approach 

allowing us to ensure all of our employees are 

safeguarded. 

• The Group Executive team have regularly 

communicated with all of our people across 

the Group and Shareholders, either by 

newsletter or video updates, which has kept 

everyone informed on any company updates 

over the past year. Our Employee Assistance 

Programme has been actively promoted in 

these communications. 

COMMUNITY

• In responding to the challenges of the 

Coronavirus Pandemic, The Billington Group 

moved quickly to establish the first ever 

Hardship Fund to provide much needed grants 

to those in the most challenging of 

circumstances. We know from direct feedback 

that the fund made a real difference to people 

who were facing a difficult time. This is 

precisely why the fund was established and 

we are proud and privileged to have been 

able to support our colleagues at a time they 

needed our help the most. 

• Co-ordinated fundraising activity around the 

Group at Christmas and held a Christmas 
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Jumper Day raising £2,113 (with match 

funding from the Billington Foundation 

included) for our partner charity, Buttle UK– 

who support children, young people, and 

families in poverty. 

    

• Utilised employees time on furlough for 

training with BFS, Wellingborough leading 

the charge and getting through over 500 

mandatory training modules.

LOOKING FORWARD

ENVIRONMENT

• Recycling bins to be implemented in our 

Liverpool office.

• Continue to review the Groups energy 

purchasing strategy.

PEOPLE

• Harmonise and expand the benefits available 

to all employees with a plan to introduce a 

voluntary Critical Illness plan Groupwide 

within the first few months of the year. 

• Continue to grow the companies ‘Be the Best 

You’ wellbeing programme by introducing 

some new initiatives throughout the year, 

particularly focusing on personal health & 

fitness. 

• Whilst working from home during 2020, the 

benefits of having a flexible approach to work 

have been shown and as a result of this we 

will be relocating and downsizing the Liverpool 

office and more flexible working arrangements 

will be put in place. 
 

COMMUNITY

• EBS are looking to introduce ‘Charitable 

giving’ so that employees can choose to 

donate a set amount to charity straight from 

their pay each month. 

• To continue to raise awareness of The 

Billington Foundation and our charity partner, 

Buttle UK.
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THE YEAR AHEAD

After a challenging year, The Billington 

Group is committed in continuing to 

transform its business to ensure that once 

again we can fulfil the potential of our 

brand and deliver long-term, sustainable, 

profitable growth for our shareholders, 

colleagues and the communities we serve.

Going forward into 2021 we have a clear 

vision and goals we want to achieve.

2020
100% OF 
PURCHASED
ELECTRICITY
TO BE
CERTIFIED
GREEN

ELIMINATE 
SINGLE USE 
PACKAGING 
BY 2022

100% OF 
PLASTIC 
PACKAGING 
TO BE REUSABLE, 
RECYCLABLE
OR COMPOSTABLE

ALL SITES
ISO14001 
ACCREDITED

REDUCE
CARBON 
FOOTPRINT
BY 40%

DIVERSITY
COMMITTEE
LAUNCHED

WELLBEING
CHARTER
STATUS

GREAT PLACE
TO WORK
ACCREDITATION

ALIGNED 
WITH LOCAL 
SCHOOLS AND
COLLEGES
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2030

GENERATE 
20%
OF OWN 
ELECTRICITY

REDUCE
OUR WATER 
CONSUMPTION 
BY 30% CARBON

NEUTRAL

HALVE 
OUR WASTE

REDUCE 
FOOD 
WASTE
BY 25%

REDUCE 
GENDER PAY 
GAP TO 0%

£1 MILLION 
RAISED  FOR
THE 
BILLINGTON 
FOUNDATION

50,000
HOURS
VOLUNTEERING







www.thebil l ingtongroup.com


